
 

 

 

 

 

 

• We see big opportunities for growth in our breakfast sandwich category as our heaviest traffic is in the morning, and 

because we are a leading retailer of hot flavored coffee and the #1 retailer of iced regular/decaf/flavored coffee in 

the U.S. Together, these products make a great pairing for consumers to get their day off and running.  

 

• All Dunkin’ sandwiches are available all day long, so guests can start the morning and keep running with Dunkin’ 

whether it’s 8 AM or 8 PM.  

 

• Dunkin’ guests have a variety of breakfast sandwich options to choose from, including our Beyond Sausage 

Sandwich, Wake-Up Wraps® on flour tortillas and breakfast sandwiches on bagels, croissants, and English muffins. 

We continue to innovate and expand our menu to ensure guests have the choices they are looking for.  

 

 

• Breakfast remains our core and we are committed to menu innovation, 

giving our guests even more choices, with the same great taste, quality and 

value that they expect from Dunkin’.  

 

• As we expand our menu offerings, we are constantly listening to 

feedback from our guests and noticing that they’re increasingly looking to 

Dunkin’ for more options that fit into their lifestyles and tastes, and we strive 

to continue to develop new and innovative products to suit those needs. 

 

• Throughout the year, Dunkin’ enhances its all-day menu with 

sandwiches available for a limited time, offering special seasonal flavors and 

varieties.  


